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Dear general members’ assembly,   1 

The XIIth board hereby presents the results of the biannual survey, conducted in February, March and 2 
April of 2020. The survey was analysed in June. By conducting this survey, the board has tried to 3 
create a clear picture of both the areas in which SPiN functions well and the areas in which it can 4 
develop further. Questions have been included with multiple answer options, therefore sometimes 5 
not all percentages add up to 100 percent. This is due to round off to 1 decimal; these questions are 6 
marked with a star (*). Due to the COVID-19 the board was limited to online spreading of the 7 
biannual survey, which caused a significant decrease in responses. Therefore, comparing the answers 8 
to previous years will give an incomplete picture. For questions about the survey you can contact the 9 
XIIth board.   10 
 
Sincerely,   11 
 
The XIIth board of SPiN.   12 
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General 

1. Demographic information.   13 

The table below gives an overview of the demographic information of all the respondents. In total 46 14 
people participated in the survey. All respondents are psychology students. The number of 15 
participants was significantly lower than previous years. During the time the survey was conducted, 16 
the board was limited to online distribution due to the corona virus. The survey was distributed on 17 
the Facebook page, in Facebook groups, Instagram, WhatsApp groups and e-mail.   18 
  

Question  Answers option  N  Percentage   
I’m a ...years student  First year  19  41,30%  
  Second year  15  32,60%  
  Third year  7  15,22%  
  Fourth year   5  10,87%  
        

Nationality   Dutch  41  89,13%  
  German  5  10,87%  
        

Gender  Female  38  82,60%  
  Male  8  17,39%  
        

Track   Bilingual  33  71,34%  
  English   13  28,26%  
        

SPiN member?   Yes  46  100%  
  No  0    
        

Active Member?  Yes  26  56,52%  
  No  20  43,48%  

2. GENERAL   19 
2.1 Which are the most important services provided by SPiN?  20 

The results show that the most important services are the study books with discount and offering 21 
summaries. This has not changed from the previous three years. Providing information about 22 
education is now third most chosen. Last year the third most chosen was providing coffee and tea, 23 
which is now fourth most chosen.   24 
 

2.2 Which ones make you feel more involved with SPiN?  25 
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General 

The results show that theme days make respondents feel the most involved with SPiN. This was also 26 
the case the last three years (45,16%). Compared to last year the HersenSPiNsels has gone up in 27 
percentage (14% vs. 20,96%). This year the birthday gift, Microfilm Monday and the hangover days 28 
have been added to this question and thus cannot be compared to last year. The board is happy to 29 
see that the birthday gift is the third most chosen option (25,80%) because this was supposed to 30 
contribute to the involvement of members this year.  31 
 

 32 

2.3 Are you aware that we (the board of SPiN) give birthday presents in the week of your 33 
birthday?  34 

Only 44,68% of the respondents are aware that the SPiN hands out birthday presents in the week of 35 
your birthday. If the XIIIth candidate board would like to continue with this, the current board advises 36 
to make the members more aware by more promotion for the birthday present because it does 37 
make members feel members more involved with SPiN (see 2.2)    38 
 

2.4 In the week of your birthday you can pick up a small gift at SPiN's common room. Under 39 
normal circumstances, would you pick up the birthday gift?  40 

Of the people who are aware of the birthday present only 4,26% of the respondents say that they 41 
were not planning on picking up their gift in the SPiN common room. 51,06% says they would 42 
definitely pick up their birthday present and 44.68% says that they would maybe pick it up. The board 43 
would advise the XIIIth candidate board to continue with this because it increases the feeling of 44 
involvement and members were planning on picking it up from the SPiN common room.   45 

3. SPiN’s common room and board.   46 

3.1 What do you think about the opening hours of SPiN’s common room?  47 
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General 

The results show that 80,85% of the members think that the current opening hours of the SPiN 48 
common room are fine like this. Only 19,15% said they thought it is too short, and nobody thought 49 
the opening hours are too long. The board will advise the next board to keep it this way if desired.   50 
 

3.2 do you feel welcome in SPiN’s common room? *   51 

The results show that 52,17% of the respondents feel welcome at the common room. 28,26% feels 52 
partially welcome and only 2,17% doesn’t feel welcome in SPiN’s common room. The board is happy 53 
to see that the majority feels welcome in SPiN’s common room.   54 

3.3 do you think the board is easily approachable? *  55 

The results show that the majority finds the board approachable (67,39%). 15.22% says they find the 56 
board partially approachable and nobody finds the board not approachable. The board is happy with 57 
this outcome since they find it important to be easy to approach for members and this seems to be 58 
the case.  59 

 60 

4.1 Do you read the HersenSPiNsels?  61 

50% of the respondents indicated that they read the HersenSPiNsels. Last year the HersenSPiNsels 62 
were read by 15% of the respondents. Therefore, the next three questions are answered by 23 63 
people.   64 
 

4.2 where did you read the HersenSPiNsels?  65 

Most respondents read the HersenSPiNsels with a physical copy (65,22%). Only one person has read 66 
the HersenSPiNsels on the application and the rest of respondents read them on the website 67 
(30,43%).   68 

  

4.   HersenSPiNsels   
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General 

4.3 Do you like the content of the HersenSPiNsels?  69 

Nobody said that they did not like the content. The majority liked the content of the HersenSPiNsels 70 
(73.91%).   71 
 

4.4 Do you have any remarks about the HersenSPiNsels?  72 

None of the respondents had a remark on the HersenSPiNsels.   73 

5. ACTIVITIES   74 
5.1 what kind of activities do you attend?  75 

 76 

The result shows an increased preference for drinks (40,8% vs. 65,22%) and for trips (38,6% vs. 77 
60,87%).  The preference percentage of the remaining activities are comparable to last year.   78 
 

5.2. what do you think of the amount of activities?   79 

The results show that nobody of the respondents think the amount of activities is too much. The 80 
majority thinks the amount is good (71,74%), 13,04% thinks it is too little and 15,22% are neutral 81 
about the amount of activities. Since workload has been a broad discussed topic, the board advises 82 
the next board to not add more activities.   83 
 

5.3 How do you experience the Hangover days after every SPiN party?  84 

The majority never has been to a Hangover day after a SPiN party (76,09%). Only 8,70% of the 85 
respondents said they enjoyed the hangover days. 13,04% are neutral about the hangover days. 86 
However only 2,17% reported not to enjoy the hangover days.  87 
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General 

5.4 Do you think you are more involved with SPiN because of the hangover days?  88 

The results show that 93.33% of the respondents do not feel more involved with SPiN because of the 89 
hangover days. Therefore, the board advises not to continue with this but look for other ways to get 90 
members more involved.   91 

6. COMMUNICATION AND PROMOTION   92 
6.1 How do you experience promotion via Facebook and Instagram?  93 

The results indicate that 66,67% of the respondents finds the promotion via social media good. This 94 
percentage is comparable to last year. 31.11% thinks it is too little. Last year, only 7,3% thought the 95 
promotion was too little. The board is happy with these results. The board advises to promote the 96 
activities more since respondents indicated that they are often not, or late aware of the upcoming 97 
activities. Also, none of the respondents indicated that they experienced the promotion as spam, so 98 
online promotion could be used more frequently in the future.    99 
 

6.2 How are you being informed (and how would you like to be informed) about SPiN and its 100 
activities at the moment.   101 
 

 102 

The result show that the way in which respondents are currently informed is largely the same as how 103 
they would like to be informed. There are two gaps between the current and the preferred way of 104 
being informed of SPiN’s activities. The first one is creative promotion (8,7% vs. 32,61%). This means 105 
people would like to see more creative promotion. The board will advise the next board to look into 106 
ways to increase this. The second gap is at the application (8,7% vs. 15,22%), which means the 107 
respondents would like more promotion via the application.   108 
  The way the respondents preferred to by informed about the activities of SPiN are 109 
comparable to last year. However, the need to be informed via Instagram has significantly increased 110 
(64,13% vs. 23,6%). Therefore, the board advises to make more use of Instagram.  111 
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General 

6.3 What do you think about Microfilm Monday on Instagram? This is the weekly Instagram 112 
post on Monday.  113 

59,09% of the respondents like the weekly posts on Monday. 34,09% doesn’t know what Microfilm 114 
Monday is. The board is happy to see that the majority likes Microfilm Monday. Also, members might 115 
still view the posts without knowing it is part of Microfilm Monday.  116 

7. APPLICATION   117 
7.1 Have you downloaded the application?  118 

The results show that 55.56% of the respondents have downloaded the application. The next two 119 
questions have been answered by the people who have downloaded the application, indicated with 120 
two stars (**). The last question has been answered by the people who did not download the 121 
application, indicated with three stars (***).  122 
 

7.2 Do you think the SPiN application is useful? **  123 

88% of the respondents who have downloaded the application think it is useful. The board is happy 124 
to see that the majority thinks the application is useful.   125 
 

7.3 Would you like to see something extra in the application? **  126 

The results show that 80% of the respondents think that everything they need is in the application.  127 
Of the things people would like to see extra in the application the majority is technically not possible.   128 
 

7.4 ‘I have not downloaded the application because’ ***  129 

41.67% of the respondents thinks the application is not useful. Also, 41.67% did not know the 130 
application existed. The remaining 16,67% indicated that they did not download the application 131 
because they were unable to log in.   132 


