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Dear members,  1 

The XIth board hereby presents the results of the biannual survey, conducted in December 2018, 2 

January and February 2019. The survey was analysed in March. By conducting this survey, the board 3 

has tried to create a clear picture of both the areas in which SPiN functions well and the areas in 4 

which it can develop further. The survey was made by the entire board and analysed by the 5 

evaluation workgroup, consisting of a current board member and SPiN-member (Amber Timmerman 6 

and Tim Eeftinck Schattenkerk). Several standardized questions have been retained, which are then 7 

compared to previous years. In addition, questions have been included with multiple answer options, 8 

so sometimes not all percentages add up to 100 percent. This is due to round off to 1 decimal; these 9 

questions are marked with a star (*). Questions have also been included that are only intended for 10 

people who have read the HersenSPiNsels. These are indicated with two stars (**). For questions 11 

about the survey you can always contact the board.  12 

Sincerely,  13 

The XIth board of SPiN 14 

1. Demographic information 15 

The table below gives an overview of the demographic information of all the participants. In total 230 16 

people participated in the survey. The average age of the respondents was 20 years (19,73). The 17 

youngest participant was 17 and the oldest 28. The number of respondents was a little lower than 18 

last year and a lot lower than the year before. During the time that the survey was conducted, some 19 

of the lectures were cancelled the last minute. Also, for some cohorts there were no lectures 20 

anymore where everybody had to be, only elective courses. This might be a reason for the number of 21 

respondents. The survey was also distributed online on the website, on our Facebookpage and in 22 

Facebookgroups.   23 

Question Answer option N Percentage 

I’m a … years student First years 144 62,6% 

 Second years 15 6,5% 

 Third years 50 21,7% 

 Fourth years 14 6,1% 

 Fifth years or higher 5 2,1% 

 Exchange 2 0,9% 

 

Nationality Dutch 146 64,0% 

 German 72 31,6% 

 Other 10 4,4% 
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2. General 38 

2.1 What is/are to you the most important service(s) offered by SPiN? 39 

The results show that the most important services are the study books with discount and offering 40 

summaries. This has not changed from the previous two years. The results do show that all the 41 

services that were incorporated in last year’s survey have become more important. They all show a 42 

slight increase in percentage. What stands out is that providing information has increased from 12% 43 

to 26% compared to last year. The use of fridge and microwave was added this year but turns out not 44 

to be a very important service of SPiN (both 2,2%). However, providing free coffee and tea turns out 45 

to be the third most important service.   46 

 2.2 How can this/these service(s) be improved?  47 

This open question showed that a lot of respondents would like to have it more clear which 48 

summaries are being sold at SPiN’s common room and which ones somewhere else. The board and 49 

Athena Summaries will post a message on Facebook stating which summaries are being sold at the 50 

common room and which ones at Roelants bookshop. There will also be a heading ‘summaries’ in the 51 

app that is being launched soon. The application can also send push messages when summaries are 52 

available at the common room. Secondly, respondents indicate that services should be made clearer. 53 

Gender Male 29 12,8% 

 Female 198 87,2% 

 

Study Psychology 222 96,9% 

 Other 7 3,1 

 

Track Dutch 139 61,5% 

 English 87 38,5% 

 

Are you a SPiN 

member? 

Yes 212 92,2% 

 No 18 18% 

 

Are you an active 

member? 

Yes 45 19,6% 

 No 185 80,4% 

 

Do you live in 

Nijmegen? 

Yes 153 66,5% 

 No 77 33,5% 



             Report Biannual survey 2018-2019 

 

Study Association Psychology in Nijmegen  Montessorilaan 3  
Room A.00.05a     6525 HR Nijmegen 
Monday till Thursday 10:15h - 14:30h 
Friday 10:15h -13:30h    024-361 25 88 
info@spin-nijmegen.com     www.spin-nijmegen.com 

The board will post more about the services in the newsletter as a ‘did you know that?’.  They will 54 

also use Instagram to make the services clearer.  55 

 2.3 Which of the ones make you feel involved with SPiN?  56 

The results show that theme days make respondents feel the most involved with SPiN. This was also 57 

the case the last two years. The birthday email (22% vs. 29%), theme days (44% vs. 46%) and exam 58 

initiatives (18% vs. 25%) have all gone up in percentage compared to last year. The board is pleased 59 

about these results since it was an important goal stated in the policy this year. This year the 60 

welcome email and HersenSPiNsels were added to this question and thus cannot be compared to 61 

previous years. However, the board is content that the welcome mail makes 22% of the respondents 62 

feel involved. During the time that this survey was done, the HersenSPiNsels was just out, so only a 63 

small amount of people read it so far. Thus, the board has faith that the results of the next survey 64 

show that respondents feel more involved by reading the HersenSPiNsels.  65 

 66 

2.4 Would you appreciate it if SPiN would share/announce important deadlines such as Me 67 

and My Career and information lectures of the university? 68 

The results show that 76% of the respondents would like SPiN to announce deadlines. The board is 69 

happy to do this since it was a point in the policy of this year. The deadlines will be announced in the 70 

calendar of the application.   71 

2.5 How much are you in contact with students from the other bachelor track (and how much 72 

would you like to be in contact with them)? 73 
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 74 

 75 

The results show that overall the amount of current contact with student from the other track, is not 76 

very much in line with the amount of need for contact with students from the other track. In the 77 

Dutch track it is seen that 26% says to have no contact at all with students from the other track, but 78 

15% wants to. However, it is even more apparent in the English track. It shows that a lot of students 79 

would like to get more in contact with students from the Dutch track than they currently are. As was 80 

stated last year by the Xth board, the issue is difficult since contact goes both ways, and the board 81 

feels like they offer enough activities for students to integrate with the other track. 82 

3. SPiN’s common room and board  83 

 3.1 What do you think about the new opening hours of SPiN’s common room? 84 
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The results show that 83% of the respondents say they think the opening hours are fine like this. Only 85 

17% answered they are too short, and nobody said that they are too long. The board is glad about 86 

this outcome and will also advise the next board that they can keep them this way if desired.  87 

 3.2 Do you feel welcome at SPiN’s common room? * 88 

The results show that 63% of the respondents feel welcome at the common room. 29% feels partially 89 

welcome and only 8% doesn’t feel welcome at SPiN’s common room. The board is very happy with 90 

this result since it was mentioned in the policy plan that we wanted more to make more people feel 91 

welcome at the common room. There were no differences between bachelor tracks. 92 

There was another analysis done to get a clear image of the differences between study years. This 93 

shows big differences. The first-year students feel most welcome (71%), followed by the fourth-year 94 

students (69%). The second- year students feel less totally welcome, but more partially. However, 95 

there were only 15 second-year students who filled in the survey and 19 fourth-year students or 96 

higher. This might give a distorted picture of the situation.  97 

 98 

 3.3 Do you think the board is easily approachable? 99 

The results show that the majority finds the board approachable (70%). 27% says to find the board 100 

partially approachable and only 4% finds the board not approachable. There were no major 101 

differences found between tracks. The board is happy with this outcome since they find it important 102 

to be easy to approach for members and this seems to be the case.  103 
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 104 

4. HersenSPiNsels 105 

 4.2 Did you read the latest HersenSPiNsels? 106 

The new HersenSPiNsels was only read by 15% of the respondents. This can be the case because the 107 

new edition was just out when the survey was conducted. Therefore, the next three questions are 108 

only answered by and analysed for 32 people. 109 

 4.2 What did you think of the new, more minimalistic, layout?** 110 

Most of the respondents liked the new, more minimalistic, layout of the magazine (59%). Only 3% 111 

liked the old layout better. This board is happy with this result and will advise the Magazine 112 

committee to keep on making the layout like this.  113 

 4.3 Do you like the spotlight section in the magazine?** 114 

Most respondents think the spotlight section is a good edition to the magazine (55%). 18% said it 115 

didn’t really capture their attention and 27% hasn’t read it yet. The board is already happy that more 116 

than half of the respondents likes the spotlight section and is confident that more people will have 117 

read this page when the next survey is conducted. The Magazine committee will continue to make 118 

this page.  119 

 4.4 How do you like the buddy of SPiN page?** 120 

Of the respondents, 38% says it is a good way to get to know another member. 28% says it didn’t 121 

really capture their attention and 34% says they haven’t read it yet. This makes it hard to take 122 

conclusions.  The magazine committee will continue to make this page. The board hopes that at the 123 
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next survey at the end of the year, more people will have read the buddy of SPiN page to take 124 

conclusions. 125 

5. Activities 126 

5.1 What kind of activities do you prefer to attend? 127 

 128 

 129 

The results show that the greatest preference for activities among respondents is lectures and 130 

parties, as you can see in the figures above. Compared to last year, the preference for lectures is 131 

slightly lower (67% vs. 63%) and the preference for parties has clearly increased (53% vs. 62%). The 132 

preference percentages of the activities are quite the same as last year.  133 
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To get a complete picture of the preference for activities, the results are split by track. With this split, 134 

it can be seen that the students of the English track have a greater preference for the formal 135 

activities in comparison with the students of the Dutch track. The students of the Dutch track have a 136 

greater preference for the informal activities. This difference can be seen most clearly in the lectures 137 

and parties. It was already clear that students of both tracks have different preferences. So, the XIth 138 

board won’t change her activities since the range of activities is diverse and in balance already.  139 

Besides this, there was also a question included about the balance between formal and informal 140 

activities. The results confirmed the opinion of the board, namely 16,1% said that they experienced it 141 

as very good; 67,4% as good; 5,2% experienced it as too much formal activities and 6,1% experienced 142 

it as too much informal activities.  143 

5.2 What do you think of the amount of activities SPiN is organizing? 144 

Because this year's board consists of only five board members, it was necessary to cancel activities. 145 

For this reason, the board included this question about the amount of activities SPiN is organizing. 146 

The results show that 64,8% of the respondents thought the amount is fine, 13,7% find it too much, 147 

7,3% too little and 14,2% are neutral about the amount. There are no differences between track 148 

and/or nationality. Furthermore, the board is happy that more than half of the respondents are 149 

satisfied with the amount.  150 

5.3 ‘’I think the activities are worth the price’’* 151 

 152 

Most of the respondents find the price of SPiN’s activities worth it or are neutral. Therefore, prices of 153 

activities can remain as they are. 154 

5.4 ‘'I think trips are worth the price’' 155 
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 156 

Half of the respondents are neutral, and a quarter thinks the prices of the trips are worth it. These 157 

results do not provide much clarity. The XIth board is of the opinion that it is a good idea to ask it next 158 

year in a different way for the same reasons as with activities: prices determine the interest and 159 

attendance. Therefore, is it a good idea to get to know what students want to pay for the specific 160 

trips. 161 

6. Communication and promotion 162 

6.1 How do you experience promotion via Facebook and Instagram?  163 

 164 
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The results show that 80,1% of the respondents are fine with the promotion via Facebook and 165 

Instagram, besides, 18% thinks that there is too little promotion via Facebook and Instagram and 166 

1,9% thinks that the promotion via these two channels is too much. The board is happy with this 167 

result. These percentages also mean that the respondents don’t experience the promotion as spam. 168 

That is why promotion will continue in the same way via Facebook and Instagram as done before. 169 

6.2 How do you experience the change in language from English follows Dutch to Dutch 170 

follows English on Facebook? * 171 

This question is asked because this was a point in the policy of the XIth board. The highest percentage 172 

of respondents does not really mind in which order the texts are offered (63%). 24,1% of the 173 

respondents prefer the new way and 13% prefer old way. For this question, it is good to keep in mind 174 

that 64% of the respondents are students of the Dutch track, this can cause a bias in the results. The 175 

board finds this still a good, more accessible way of communicating with their members.  176 

6.3 How are you being informed (and how would you like to be informed) about SPiN and her 177 

activities at the moment? 178 

 179 

The results show that the way in which respondents are currently kept informed is largely the same 180 

as how they want to be informed. Facebook is the most used and preferred way of promotion. But 181 

the percentage has dropped compared to last year, Facebook as the preferred way is now 75% and 182 

last year it was 81%. The reason for this is not 100 percent clear, but it is generally known that 183 

Facebook is becoming less popular and that not everyone has Facebook. The other ways of staying 184 

up to date about activities is done during the lectures (50%), oral promotion (42,3%) and the 185 

newsletter (28,8%). The three most preferred options are Facebook (75,5%), during lectures (39,1%) 186 

and oral promotion.  187 

Furthermore, there are three gaps between the current and preferred ways. The first one is on 188 

creative promotion (5,4% vs. 16,4%). This means that people would see more creative promotion. 189 
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The board will investigate ways to make this happen. The second gap can be seen at Instagram (14,4 190 

vs. 23,6), which means that the respondents want to see more promotion via Instagram. This is a 191 

feasible goal and therefore the board will use Instagram more for promoting activities and trips. The 192 

last remarkable difference can be seen at promotion during lectures (50% vs. 39,1%). This can be a 193 

small talk of committee members or written promotion on the board. Nevertheless, the board 194 

believes that promotion during lectures is a good way of promoting, because students of different 195 

years and tracks can be reached easily. Therefore, the board will continue with promoting during 196 

lectures.  197 

Altogether, the board assumes that all the ways of promotion will be used again next year, including 198 

the upcoming app. The wishes of the respondents will be considered too.  199 


